
77777AHMEDABAD  MONDAY 27/5/2024

Paytm launches new ad campaign to promote its
core payment solutions  for consumers, merchants

New Delhi, (IANS)
One97 Communications
Limited (OCL), which owns
leading payments and fi-
nancial services company
Paytm, on Thursday
launched a new ad cam-
paign to enhance existing
user engagement by show-
casing the company’s reli-
able payment products and
experience.

This campaign pro-
motes UPI money trans-
fers, Scan and Pay, pio-
neering Soundbox, Paytm
UPI Lite wallet, Credit Card

on UPI, recharges &amp;
bill payments along with
other payment instruments
available on the Paytm app,
reflecting key focus areas
in Paytm’s path to recovery.

These verticals will now
form a significant part of
Paytm’s payment GMV,
moving forward. For in-
stance, UPI which earlier
contributed to 70 per cent
of Paytm’s payment GMV,
is now fueling 80 to 85 per
cent of the GMV.

"As we prepare our-
selves for strong growth in

FY25, we remain commit-
ted more than ever to bring
more Indians into the main-
stream economy and

spread payment infrastruc-
ture such as UPI, payment
QR codes and Soundbox in
every nook and corner of
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this country," a Paytm
spokesperson said.

"Our ad campaign re-
flects our commitment: ev-
ery time India plans its fu-
ture, we’ll be at the centre
of it, and as you move for-
ward in life, Paytm will al-
ways be by your side," it
added.

Reaffirming its commit-
ment to payments as its
core business, Paytm while
announcing its FY24 re-
sults, said that it has start-
ed witnessing recovery
across its payment GMV

and subscription mer-
chants. It looks forward to
showcasing improvements
in key metrics starting the
second quarter (Q2) of
FY2025 and is invested to-
wards gaining market share
in the core payments busi-
ness.

Over the past years,
Paytm has brought through
industry-first innovation with
products like the 'Made-in-
India' Paytm Soundbox and
QR codes, setting the tone
for the Indian digital pay-
ments industry.

The company has
launched a series of ad
films to highlight key as-
pects of Paytm’s core busi-
ness. The first film focuses
on UPI Money Transfer,
demonstrating how users
can send money using UPI
on the Paytm app.

As a Third-Party Appli-
cation Provider (TPAP) with
NPCI, Paytm has partnered
with Axis Bank, HDFC
Bank, State Bank of India
(SBI), and YES Bank to
ensure seamless UPI pay-
ments. The second film fea-
tures the Scan and Pay
option, allowing users to
scan any QR code with the
Paytm app for instant pay-
ments. The third film show-
cases the Made-In-India
Paytm Soundbox, provid-
ing merchants with secure
payment confirmations.
The fourth film highlights
the Paytm UPI Lite wallet

for low-value everyday pay-
ments, keeping bank state-
ments clutter-free and al-
lowing users to add up to
Rs 4,000 daily. The fifth film
introduces the Rupay Cred-
it Card on UPI, enabling
users to link their credit
cards to UPI and pay at
merchant stores by scan-
ning QR codes, eliminating
the need to carry physical
credit cards. The compa-
ny’s emphasis on 'Jab bhi
India future ka plan banae-
ga, humein uske beecho
beech paayega, aage bhi
Paytm aapka yuhi saath
nibhayega' underscores its
promise to be a trusted
partner for all Indians, es-
pecially during big mile-
stones. The ad films are set
to go live across various
media channels including
television, digital platforms,
and social media.
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State-owned retailers IOC, BPCL, HPCL post Rs 81,000 cr profit in FY24
(Agency) New Delhi:

State-owned fuel retailers
Indian Oil Corporation,
Bharat Petroleum Corpora-
tion Ltd and Hindustan Pe-
troleum Corporation Ltd re-
ported bumper profits total-
ling about Rs 81,000 crore
in FY24, which far exceed-
ed their annual earning in
pre-oil crisis years. The
combined standalone net
profit of IOC, BPCL and
HPCL in April 2023 to March
2024 (FY24) was better
than their annual earning of
Rs 39,356 crore in pre-oil cri-
sis years, regulatory filings
by them showed. All the
three companies posted the
highest ever standalone as
well as consolidated net
profit in FY24. The retailers
have resisted calls to revert
to daily price revision and
pass on softening in rates to
consumers on grounds that
prices continue to be ex-
tremely volatile - rising on
one day and falling on the
other - and that they need-
ed to recoup losses incurred
in the year when they kept
rates lower than cost. IOC
in 2023-24 posted a standa-
lone net profit of Rs
39,618.84 crore, according
to the company's regulato-
ry filing. This is compared

with Rs 8,241.82 crore an-
nual net profit in 2022-23.
While the company could
argue that FY23 was im-
pacted by the oil crisis, the
FY24 earnings are higher
than even the pre-crisis
years - Rs 24,184 crore net
profit in 2021-22 and Rs
21,836 crore in 2020-21.
BPCL posted a net profit of
Rs 26,673.50 crore in FY24,

higher than Rs 1,870.10
crore earning in 2022-23 and
Rs 8,788.73 crore in FY22.
HPCL's 2023-24 profit of Rs
14,693.83 crore is compared
with a Rs 8,974.03 crore loss
in FY23 and a profit of Rs
6,382.63 crore in 2021-22,
according to the filings. The
losses in FY23 led to Finance
Minister Nirmala Sitharaman
announcing Rs 30,000 crore

for IOC, BPCL and HPCL to
support their energy transi-
tion plans in her budget for
2023-24.




